
boutique hotel
beverly hills



Envision and design a boutique to experience, 
relax, view, and navigate.

A branded hotel experience space to enjoy, 
relax, and navigate. Conceive a space for a 
selected brand and develop a fresh new spatial 
experience for a luxury lifestyle & culture. 
Extract the essence of the brand, then propose 
a compelling program and activates its urban 
setting and affords an people to stay.   



Capturing moments through layering 
experiences by using views and lighting 
combined with materials to uncover 
discoveries.



THIERRY WASSER

THE MASTERS
The master perfumer were incredible 
at composing fragrances that tap 
into the emotions. Constantly 
seeking perfection and refinement 
in each glass. The first generation 
was a renown manufacturer of 
custom perfumes. He would 
create a fragrance that would 
only  be suitable for that woman. 
High standards in raw material, 
composition, and presentation 
separated him from the rest. 



INSOLENCE
EAU DE PARFUM 
Impertinent insolence

Fruity Floral.
Surprising, sensual, captivating.

This fruity floral fragrance highlights an unprecedented 
powdery duo of violet and iris, given a modern edge by 
a dash of berries. The full and enveloping Eau de Parfum 
is more intimate and reserved than the Eau de Toilette.

SAMSARA
EAU DE PARFUM
The perfume of harmony 

Woody Oriental.
Harmonious, spellbinding, embracing.

As Samsara takes flight, it enwraps us in jasmine flower, 
which dominates the scent, before sunny ylang-ylang flower 
embellishes it, the better to unite it with the radiant and 
generous warmth of sandalwood. Lastly, iris, tonka bean, 
and vanilla harmonise and render sublime this blend with its 
remarkable trail.

SHALIMAR 
EAU DE PARFUME
The perfume of desire

Oriental
Voluptuous, sensual, spellbinding.

A flight of flowers and bergamot whips up the top notes 
with a breeze of freshness. The heart is warmed by 
enveloping and delicately powdery notes of iris, jasmine 
and rose. To conclude, the presence of vanilla, rounded 
balmy notes and the gourmand warmth of tonka bean 
orchestrate a sensual symphony for the dry-down.

PERFUME LINE Guerlain’s perfume taps into our emotion and helps to express 
what that feeling is. The transition from note to note evoke feelings 
that presents itself through the abstract. 



Female age 25 -45

Works in the creative industry

Sophisticated palette in fashion

Follows fashion trends

Travels with friends

Enjoys reading 

Guerlain has always been tagged with
excellence, rich, and beauty. The scent 
that a woman carries with them is very 
important, and it should express their 
personality. Many of the perfume carry 
on such  powerful identity. To expand to 
a much younger audience, the hotel uses 
a simpler method. Picking three scents to 
use throughout the space. This gives the 
guest the chance to experience what it is 
like to use Guerlain. 

DEMOGRAPHIC



s beverly dr

s el cam
ino

charleville blvd

Site

SITE OBSERVATION

Located on S. Beverly Blvd , Beverly Hills. 
The study of the sun affects the facade design. 
How much light is allowed in the guest room 
and lobby. 

park commercial residential site

summer

winter

s beverly dr



STAGE 1 

ADJACENCY

STAGE 2

STAGE 3

The environment allows for more straight 
forward walk through the lobby. The 
structure doesn’t seem to fit with the 
brand. 

The program focuses on the guest having 
to quickly seek out where to go at all 
times. Traveling from a long trip can be 
exhausting. The priority is arriving at the 
check-in then heading to your room. When 
you come back in the second time, you will 
have explored the other spaces without 
have to revisit previous ones. 

Pockets of area define the programs that 
will be used in the lobby. The ceiling fixture 

helps the guest navigate the area. The 
pockets become very dark and require 

heavy lighting to brighten up the space

There is a split lounge that allows for 
more experience of the same program 
but with different mood.
The view from the entrance gives 
identification of each program without 
having to seek out where they are.

PROGRAM STUDY



 

 

SECTION PERSPECTIVE : LOBBY MATERIALS

CEILING PANEL
Cherry Wood Veneer

FLOORING
White Marble (Pedra)

WALL PARTITION
Fabric Cladding
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lounge

bar

SCENTS PER SPACE

palo santo

honeysuckle

frankincense

Three scents were chosen based on their versatility in how 
they can quickly evoke emotion in the an environment. 

EXPLODED AXONOMETRIC

lounge



beverly dr.

PROGRAM 

LOUNGE ELEVATOR RECEPTION BAR

Guerlain has always been tagged 
with excellence, rich, and beauty. The 
scent that a woman carries expresses 
who they are. Each program is given 
a note to represent its own feeling. 
Each path reveals a certain feeling 
through the various order in scents. 

 

RECEPTION ROUTE

LOUNGE ROUTE

BAR ROUTE

refreshing

sweet

happy

happy

tranquil

intimate

intimate

exotic

refreshing

refreshing

reception

reception
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lounge
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bar

bar

bar



LOBBY : ELEVATOR

The elevator uses the combination of all three 
scents to provide a unique experience before 
going up the guest room. 



LOBBY : LOUNGE

LOBBY : RECEPTION

The lounge (honeysuckle) in front of the 
reception (palo santo) has it scents’ mixed. The 
lounge is larger compared to the other lounge 
on the other side providing a more relaxed and 
comforting environment for its guest. 

LOBBY : BAR

The bar’s (frankincense) musky scent combined 
with the moody lighting allows the guest to have 
more exotic experience when they are chatting 
or meeting with others. When looking back 
out to the lounge you can see the difference in 
materials and lighting. 



pala :  girsberger

kai :  girsberger massaude : axor

265-267 mex : cassina pressed glass gradient : 3form

nonla lights : twentytwentyone

FURNISHING PLAN

PLAN VIEW
SCALE: NTS



BATHBEDROOMLIVING ROOM

white stained oak flooring teak bathroom flooringsofa fabric cushion blanket pillow 

MATERIAL TRANSITION

SECTION VIEW
SCALE: NTS



GUEST ROOM : LIVING

The extension from the living room to the 
balcony creates a lighting effects that provides 
different experiences throughout the space. 
Cold tone  light from the living room creates a 
space more suitable for relaxing. 



GUEST ROOM : BEDROOM
Tinted glass protects the guest from the harsh 
light throughout the day. Warm tone light  
played throughout the bedroom creates a 
more intimate mood, allowing guests to create 
memories through the different materials. 

GUEST ROOM : SHOWER

The shower is left open to allows guest to uncover 
experiences through their first walk through. Views are 
given to guest when they shower to create memories. 
Transition from bedroom to shower is displayed through 
flooring and materials to let the guest experience 
through all their senses. 



Fabric cladded hallways break down noise and 
softens the surrounding. The walls peel back to 
create a moment where you can enjoy your stay.

HALLWAY

Emotion is created from a person through 
interactions. The hotel offers the explorer 

to unlock feelings through various ways. 




